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HIGHLIGHTS OF THE DAY 
Bangladesh: Economy .ÏÖÅÍÂÅÒ πωȟ ςπςρ 

South Korean Kido to In-
vest $36.2m in Adamjee 
EPZ 
Kido Industrial Company, a renowned apparel manufactur-
er based in South Korea, will invest $36.17 million in the 
Adamjee export processing zone (EPZ) to establish a new 
company and renovate an existing firm that it recently ac-
quired. 

Of the amount, the company will make a fresh investment 
of $31.17 million for establishing a new company, named 
Kido Dhaka Company limited. 

Also, the company plans to initially spend $5 million in the 
renovation of the factory of French Fashion Knitting and 
plans on taking it up to $14 million in stages. 

Kido, which has over four decades of experience in the 
manufacturing industry, is expected to create an estimated 
16,000 employment opportunities. The company will annu-
ally produce around 2 million pieces of cloth jackets, mo-
torcycle safety jackets, leather jackets, fiber jackets, work 
jacket, sports jackets, baby warmers, soft shells, sweatshirts, 
vest, work-wear, coveralls, hospital gowns, protective 
clothes, PPE, pants, trousers, shirts, polo shirts, T-shirts, 
swim shots, short pants and school dresses.  

Source: https://www.tbsnews.net/economy/corporates/south-korean-
kido-invest-362m-adamjee-epz-327031 

Govt to Brand Shatranji, Black 
Tiger Shrimp in Europe 

The government plans to start branding shatranji and locally grown 
black tiger shrimp (or Bagda chingri in Bangla) as GI products to 
amplify their popularity in Europe, the biggest market for Bangla-
desh's exportable products.  

This in effect facilitates branding highlighting traditions and repu-
tations in the global market and creates a separate demand for the 
product. 

The path to commercial production, marketing rights and legal 
protection is paved. GI-tagged products fetch higher prices com-
pared to similar products in other countries. 

Source: https://www.thedailystar.net/business/economy/news/govt-brand-
shatranji-black-tiger-shrimp-europe-2225336 


